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LBG Canada Terminology 

Benchmarking – The use of defined standards to 
compare programs, processes and methods from 
which industry standards and best practice can be 
identified. Benchmarking allows for comparison 
and insights that organizations can use to evaluate 
themselves against their peers.  

Commercial Initiatives - Activities in the 
community that directly support a business 
objective, or promote or protect the commercial 
interest of the corporation. Examples include 
cause-related marketing, sponsorship of charitable 
events related to a business or marketing strategy, 
initiatives designed to spark recruitment, etc.  

Dollars for Doers – A corporate matching program 
that acknowledges individual volunteering 
initiative outside of working hours by matching 
hours volunteered with a corporate financial 
contribution to the community partner that is the 
focus of the individual’s volunteer time.  

External Resources Leveraged (ERL) - 
Contributions to a community project that can be 
directly linked to a company’s involvement in the 
project, but are not a cost to the sponsoring 
company. For example: matched funds from 
government, input from a corporate partner, or 
employee time volunteered during non-working 
hours.  

Matched Giving - A corporate matching program 
that acknowledges individual contributions to 
charitable and/or non-profit organizations (could 
include university contributions, support of social 
enterprise etc.) by matching individual dollars with 
a corporate financial contribution to the 
community partner of the individual’s choice.  

Motivations - Every voluntary community 
investment, regardless of size, form or theme, will 
always be driven by one of three motivations 
(philanthropic investment, social investment or 
commercial initiative). In LBG Canada terms, these 
motivations are philanthropic investment, social 
investment and commercial initiative.  

Philanthropic Investment - One-off or intermittent 
donations in response to charity appeals or in 
support of employee charitable activities.  

Program Management Costs – Costs associated 
with running the community investment function 
or managing contributions to the community. This 
would include staff salaries, overhead costs, 
research, travel, communications, subscriptions, 
membership fees, etc.  

Social Investment - Longer-term, strategic 
involvement in community partnerships that 
address a specific range of social issues that are 
important to the company or to company 
stakeholders. These programs are often aligned 
with long-term corporate interests.  

Volunteering during non-working hours (NwH) – 
Volunteer time occurring outside of working hours, 
i.e. the employee is choosing to volunteer during 
their personal time. The volunteering activity may 
be organized by the employer or be entirely a 
result of the employee’s initiative.  

Volunteering during working hours (DwH) – 
Volunteer time occurring during working hours, i.e. 
the employee is still paid by the employer, but is 
authorized to spend that time volunteering.  

 

 


